MARIA SANCHEZ OTERO

Boston, MA | 352-807-7913 | maria.sanchez011602@gmail.com
linkedin.com/in/maria-carolina-sanchez-otero | maria-sanchez-portfolio.vercel.app
Growth Marketing | Paid & Organic Social | Creative Testing | Funnel & Attribution | CRM & Lifecycle

Growth marketer who makes the creative and proves what it did. | owned paid and organic social end to end at a healthcare startup,
producing in-house video that cut cost per lead ~90%, and | back every campaign with structured testing, clean attribution, and CRM
systems. | work Al-first, using LLM tools to move faster from creative idea to measured result. Native Spanish speaker with an MS in
Business Analytics.

EXPERIENCE

BenefitScape | Sales Enablement and CRM Consultant, Natick, MA Apr 2026 —Jun 2026
¢ Architected a churn win-back campaign targeting 72 lapsed accounts from zero: segmented lists into tiers by contract value,
wrote outreach templates, built Apollo.io sequences, and tracked results through Salesforce Campaigns.
¢ Audited 1,594 Salesforce accounts and 800+ opportunities, surfacing critical gaps (94% blank contract fields) and giving
leadership its first data-backed case for mandatory CRM field requirements.
e Automated contact data entry across 2,000+ rows and uncovered missing contact records that made client manager activity
invisible to leadership.
Bastille Networks | B/ and Analytics Consultant, Boston, MA Mar 2026 — Apr 2026
¢ Built an executive Looker Studio dashboard tracking sales engagement across 107 target Al and data center accounts, giving
leadership a live view of leads, contacts, opportunities, and deal value.
¢ Automated Salesforce to Google Sheets data flows with Zapier, eliminating near-daily manual exports and keeping pipeline
reporting current without human input.
Entyre Care | Junior Growth Marketing, Boston, MA May 2025 — Dec 2025
¢ Owned paid and organic social end to end across Meta, Instagram, and TikTok for a ~$10K/month acquisition budget generating
~4,000 monthly leads, monitoring CPL, lead quality (~20% qualified), and spend in daily dashboards.
¢ Produced in-house short-form video creative that outperformed agency-made ads, cutting cost per lead from ~$200 to ~$15 with
a $200 test budget and two hours of production, and reducing reliance on the external agency.
¢ Ran sprint-based experiments on creative, messaging, and landing flows (WordPress, Heyflow), lifting conversion ~15%; led a
first-mover messaging test in a new state market, reframing the offer from support program to unclaimed financial benefit and
improving CPL ~10-15%.
¢ Analyzed ~1,300 ad comments in Python to quantify sentiment by creative format and message theme, showing static ads drew
~1.5x the negative rate of video and steering creative toward specific, narrative messaging.
¢ Designed organic social content in Canva, set up influencer campaign tests, ran reactive and seasonal campaigns (documentary
trendjacking, National Family Caregiving Month), and wrote Spanish-language website and blog copy.
¢ Built Al-assisted automation for social comment response and engagement, cutting manual workload ~80%, and implemented
UTM standards and GA4 conversion tracking for reliable attribution across campaigns.
Titleist Asset Management | Client Relationship Associate, San Antonio, TX Jan 2024 —Sep 2024
e Maintained CRM integrity across 300+ client records in Redtail, Wealthbox, and Black Diamond through cleansing, de-duplication,
tagging, and segmentation, supporting 100+ accounts in a regulated environment.
Spurs Sports & Entertainment | Partnerships Project Management Intern, San Antonio, TX Jan 2023 —Jun 2023

¢ Developed sponsorship proposals and activation concepts used by the sales team in partner outreach, grounded in market and
audience fit analysis.

EDUCATION

Babson College, F.W. Olin Graduate School of Business | MS in Business Analytics Dec 2025
The University of Texas at San Antonio | BBA in Marketing Management, GPA 3.92, Magna Cum Laude, Honors College Dec 2023
Leadership: VP of Marketing, Design Thinking Club and Business Analytics Club (Babson)

SKILLS

Growth & Paid Media: Meta Ads Manager | TikTok | Creative & A/B Testing | Funnel and Landing Page Optimization | WordPress |
Heyflow | UTM & GA4 Attribution

Content & Creative: Short-Form Video | Canva | Organic Social | Influencer Campaigns | Copywriting (English & Spanish)

CRM & Lifecycle: HubSpot | Salesforce | Apollo.io | Segmentation | Win-Back and Outreach Campaigns | CRM Data Hygiene
Analytics: SQL | Python | Looker Studio | Sigma | Power Bl | Advanced Excel | Zapier

Languages: English (Fluent) | Spanish (Native)




